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1. Introduction

AIDOaRt is a 3 years long H2020-ECSEL European project focusing on AI-augmented
automation supporting modelling, coding, testing, monitoring, and continuous development
in Cyber-Physical Systems (CPS). The outcome of the project needs to be communicated
and promoted to the target audiences through the 36 months project's life span. This is the
core of dissemination and communication works, which is also essential to ensure the
appropriate impact of the project results in the research community and in the market.

This public deliverable D6.3, Dissemination report of the AIDOaRt project, comprises three
tasks under the scope of work package 6: Task 6.1, regarding Project website, Community
Building and Social Media, Task 6.2, about standardisation, and Task 6.3 of dissemination.
They are intersected and provide mutual support to Deliverable 6.6, about exploitation, as
well as to other work packages. Task 6.1, 6.2 and 6.3 of WP6 aims to establish, regularly
update and implement the dissemination and communication strategies during the project.

1.1 Scope and Summary

This initial version of this report presents the dissemination and communication activities of
the project from M1-M11. The intermediate and final versions will be reported in M24 and
M36, respectively.

The summary of this current achievement of dissemination and standardisation work during
the first year of the project is:

● 16  submitted peer publications, 4 journals papers;
● 6 online presentations, 1 live presentation, and 1 live presentation with a poster;
● 1  workshop  organised by partner AVL;
● 4770 page visit of the website during the first year of project;
● 1 contribution to standard SysML recently approved, and another one for MARTE in

process;
● 253 Social media followers: 133 on Linkedin; 98 on Twitter; 23 on Facebook;
● 2 marketing materials: 1 presentation and 1 poster;
● 5 Press releases were published in different languages.

1.2 Structure
● Chapter 2 presents the dissemination and communication plan overview which

includes the objective, strategy, the target audience and KPIs metrics.
● Chapter 3 provides the list of dissemination and communication actions.
● Chapter 4 shows the current progress of standardisation work.
● Chapter 5 presents the cooperation with ICT projects.
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2. Dissemination and Communication Plan Overview

2.1 Dissemination and Communication Objective

The dissemination and communication activities of AIDOaRt strive to attract target
audiences' awareness and interest for the AIDOaRt solution and magnify the impact of
benefit and outcome of this project. The dissemination and communication work sets the
base to exploitation work, which identifies more marketing opportunities. In general, the
objectives of this project are the following:

● Attract potential users, partners, and investors for exploitation;
● Attract third parties with an interest in the field who may wish to collaborate;
● Educate students of the value of the field;
● Raise awareness of the importance and potential of the field;
● Raise awareness of public funding in the field, and of the investment made by the

Commission to improve the industry.

The consortiums set the targets to quantify the dissemination and communication activities
to demonstrate the efforts during the different phases of the project. The dissemination and
communication work follows the strategy of defining focus in different phases. The strategy
will be presented in the next section.

2.2 Dissemination and Communication Strategy

The dissemination and communication strategy serves the objective of dissemination and
communication work. The dissemination and communication activities have been planned
in 3 different phases with respective targets and focuses, in order to achieve this objective,
as shown in Figure1. The target audiences were defined during these different phases as
well.

● Phase I: To Create awareness of the project to target audiences of Industry,
technological stakeholders, research, and academia; ICT developers and
integrators and component Vendors.

● Phase II: To Booster the potential impact to the next level to the target audiences of
end users.

● Phase III: To Consolidate the results by generating the influence to the target
audience of policymaking and standardisation sectors.
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Figure 1: Dissemination and Communication Strategy Map

The objective of each dissemination phase will be realised by the various communication
means or channels with different emphasis. A set of dissemination and communication
metrics was set by the consortium in the initial stage of the project to quantify the progress.
The current progress is shown in Table1.

Measures Indicators Target Timeline Current
Progress

Project
website

No. of unique visits per year ≥1k M12 4770

Technical
dissemination

No. of conference presentations,
including poster sessions

≥30 M36 12

No. of journal publications ≥15 M36 4

No. of organised workshops ≥4 M36 1

Press
releases

No. of press releases and
interviews

≥25 M36 5
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Social media Size of the community, that is, total
no. of Twitter/LinkedIn/YouTube
followers and subscribers

≥5k M36 3000

Table 1: Comparison with the KPIs Matrix in D6.2 Communication Plan

3. Dissemination and Communication Actions

The dissemination and communication actions include research publications in
peer-reviewed journals, conferences and workshops, posters and presentations, events
organisation and attendance, social and online tools, and marketing material. We are going
to describe them in detail in the following sections.

3.1. Publications and Conferences

The AIDOaRt partners have published 4 research papers in journals, 8 papers in
conference proceedings, and 4 papers in workshop proceedings, during the first year of the
project. The details of the 16 research publications are shown in Table 2.

Title Authors Title of the
Journal/Proceedings/Books
series/Book (for book chapters)

Ref.

Enabling Fast
Exploration and
Validation of Thermal
Dissipation
Requirements for
Heterogeneous SoCs

Joel Ohrling,
Dragos
Truscan,
Sebastien
Lafond

2021 IEEE International Conference
on Software Testing, Verification and
Validation Workshops (ICSTW)

[1]

Online GANs for
Automatic
Performance Testing

Ivan Porres,
Hergys
Rexha,
Sebastien
Lafond

2021 IEEE International Conference
on Software Testing, Verification and
Validation Workshops (ICSTW)

[2]
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Automated quality
assessment of
interrelated modeling
artifacts

Francesco
Basciani,
Davide Di
Ruscio,
Ludovico
Iovino,
Alfonso
Pierantonio

Euromicro DSD/SEAA 2021
Conference

[3]

Uncertainty
management with
extra-functional
qualities in
multi-artefact
co-evolution

Francesco
Basciani,
Davide Di
Ruscio,
Ludovico
Iovino,
Alfonso
Pierantonio

Journal of Object Technology [4]

Applying Model-based
Requirements
Engineering in Three
Large European
Collaborative Projects:
An Experience Report

Andrey
Sadovykh,
Dragos
Truscan,
Hugo
Bruneliere

29th IEEE International Requirements
Engineering Conference (RE 2021)

[5]

On the impact of
Performance
Antipatterns in
multi-objective
software model
refactoring
optimization

Vittorio
Cortellessa,
Daniele Di
Pompeo,
Vincenzo
Stoico,
Michele Tucci

47th Euromicro Conference on
Software Engineering and Advanced
Applications, SEAA 2021

[6]
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AIDOaRt:
AI-augmented
Automation for
DevOps, a
Model-based
Framework for
Continuous
Development in
Cyber-Physical
Systems

Romina
Eramo,
Vittoriano
Muttillo, Luca
Berardinelli,
Hugo
Bruneliere,
Abel Gomez,
Alessandra
Bagnato,
Andrey
Sadovykh,
Antonio
Cicchetti

Euromicro DSD/SEAA 2021
Conference

[7]

Evaluating System
Identification Methods
for Predicting Thermal
Dissipation of
Heterogeneous SoCs

Joel Öhrling,
Sébastien
Lafond,
Dragos
Truscan

International Conference on
Embedded Computer Systems:
Architectures, Modeling and
Simulation (SAMOS XXI)

[8]

(Not) Yet Another
Metamodel For
Traceability

Edouard R.
Batot, Jordi
Cabot,
Sebastien
Gerard

The 13th System Analysis and
Modelling Conference (SAM 2021),
collocated with the 24th International
Conference on Model-Driven
Engineering and Systems (MODELS
2021)

[9]

Providing Upgrade
Plans for Third-party
Libraries: A
Recommender System
using Migration
Graphs

Riccardo
Rubei.
Davide Di
Ruscio,
Claudio Di
Sipio, Juri Di
Rocco,
Phuong T.
Nguyen

Applied Intelligence: The International
Journal of Research on Intelligent
Systems for Real Life Complex
Problems

[10]
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Towards a
model-driven approach
for multiexperience
AI-based user
interfaces

Elena
Planas,
Gwendal
Daniel,
Marco
Brambilla,
Jordi Cabot

Software and Systems Modeling [11]

Leveraging
model-driven
technologies for JSON
artefacts : the shipyard
case study

Alessandro
Colantoni,
Antonio
Garmendia,
Luca
Berardinelli,
Manuel
Wimmer,
Johannes
Bräuer

MODELS '21 [12]

Towards continuous
consistency checking
of DevOps artefacts

Alessandro
Colantoni,
Benedek
Horváth,
Ákos
Horváth,
Luca
Berardinelli,
Manuel
Wimmer

MODELS '21 Companion [13]

User-driven diverse
scenario exploration in
model finders

Robert
Clarisó, Jordi
Cabot

Science of Computer Programming [14]
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Endowing third-party
libraries recommender
systems with explicit
user feedback
mechanisms

Riccardo
Rubei,
Claudio Di
Sipio, Juri Di
Rocco,
Davide Di
Ruscio,
Phuong T.
Nguyen

SANER 2022 [15]

Using NLP tools to
detect ambiguities in
system requirements -
A comparison study

Aleksandar
Bajceta

NLP4RE 2022 workshop
(https://nlp4re.github.io/2022/).

[16]

Table 2: Publications in Journals, Conferences, and Workshops

3.2. Posters and Presentations

The AIDOaRt partners have proposed 7 online presentations, 1 live presentation, and 1 live
presentation with a poster, as shown in Table 3.

Event Name From -
Until

Audience
Type

Destination

(City,
Country or
webinar)

Participant/s

(Name
Surname)

Partner(s)

2021 IEEE
International
Conference on
Software Testing,
Verification and
Validation Workshops
(ICSTW)

12-04-2
1 to
12-04-2
1

Online
presentation

Joel Öhrling ABO
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International
Conference on
Embedded Computer
Systems:
Architectures,
Modeling and
Simulation

05-07-2
1 to
07-06-2
1

Scientific
Communit
y (20)

Industry
(3)

Online
presentation

Joel Öhrling ABO

Euromicro

DSD/SEAA

Conference

EPDSD 3 -

European

Projects on

Digital

System

Design

01-09-2
1 to
01-09-2
1

Online
presentation

Vittoriano
Muttillo,

Romina
Eramo,

Luca
Berardinelli,

Hugo
Bruneliere,

Abel Gomez,

Alessandra
Bagnato,

Andrey
Sadovykh,
Antonio
Cicchetti

UNIVAQ

MODELS '21:
ACM/IEEE 24rd
International
Conference on Model
Driven Engineering
Languages and
Systems, Virtual
Event

10-10-2
1 to
15-10-2
1

Scientific
Communit
y (467)

Online
presentation

Luca
Berardinelli,
Manuel
Wimmer

JKU

VÖSI Software Day
2021

29-09-2
1 to
29-09-2
1

Industry
(25)

Live
presentation

Johannes
Bergsmann

AST
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AVL ITS R&T
Research Networking
Day 2021

04-10-2
1 to
04-10-2
1

Scientific
Communit
y (20)

Industry
(80)

Live
presentation
+ Poster
presentation

Bernhard
Aichernig,
Stefan
Marksteiner,
Andrea
Pferscher,
Gerald
Stiegelbauer

TUG, AVL

NLP4RE 2022
workshop

21-03-2
2 to
21-03-2
2

Online
presentation

Aleksandar
Bajceta

MDU,
BT/Alstom

Ethics4EU 3rd
Workshop - Digital
Ethics: Can we do
better? – Workshop

14-06-2
1 to
14-06-2
1

Scientific
Communit
y (35)

Industry
(5)

Webinar Alessandra
Bagnato

SOFT

Table 3: Posters and Presentations

3.3. Events Organisation

One workshop was organised by AVL, as shown in Table 4. The topics of selected research
projects from the current AVL ITS R&T portfolio, in cooperation with partners in academic
and non-academic research areas, were presented by the means of lectures, discussions
and poster sessions during the annual AVL ITS R&T Research Networking Day 2021. In
this event, Bernhard Aichernig(TUG) presented a lecture on creating Digital Twins through
Model Learning and Testing. Andrea Pferscher (TUG) and Gerald Stieglbauer (AVL)
introduced the project of Station A: Learn TWINS - Aspects of Learning-based Security
testing; Stefan Marksteiner (AVL) introduced the project of Station B: TRUSTED - Trust
and Security in automotive systems in the session of “Meet the projects: digitalization”.
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Event Name From -
Until

Audienc
e Type

Destination

(City,
Country or
webinar)

Event
Agenda

Partner(s)

AVL ITS R&T
Research Networking
Day 2021

04-10-21
to
04-10-21

Scientific
Communi
ty (20)

Industry
(80)

Leibnitz,
Austria

https://www.a
vl.com/ja/we
b/guest/-/avl-
research-net
working-day-
2021

TUG, AVL

Table 4: Event Organisation

3.4. Online and Social Media Tools

3.4.1. Project Website
  This section provides a detailed description of the structure and the analytics of the
AIDOaRt website (www.aidoart.eu) designed to serve as the primary communication
channel between the project’s partners and the public. Thus, a website analysis will be
carried out to obtain an overview of current traffic and examine who our audience is
nowadays. Moreover, a SEO analysis will be conducted to investigate the current situation
of the website and see in which areas it could be improved to increase organic traffic.
Finally, a list of actions to be implemented, in terms of website content and structure, will
be detailed in order to improve the performance of the website, and KPI’s to measure the
progress.

3.4.1.1 Website Structure

The project website has been developed since the initial step. It is the open window to
present the outcomes of the project and to maximise its impact. It keeps being updated as
soon as new publications and deliverables are available. The structure of the website is
shown in Figure 2.
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Figure 2: Website Structure

The website is designed with a user-friendly approach taking into account multiple design
principles to meet the requirements of modern society and to be easily accessible from a
different platform. Each page has been designed to include the necessary amount of
information for easy access and maximum user engagement. Further details on the
designing principles and included information are described in the public deliverable D6.1.

The AIDOaRt website home page, shown in Figure 3, contains a brief description of the
basic key elements of the project. In the header, we find the full project name together with
a call-to-action button that leads to the What we do page. Then it presents what the project
is about, the key data, its mission, objectives, another CTA button that leads to the same
page as before, strengths and contact form, all with a mainly static design.
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Figure 3: Website Homepage

The navigation menu consists of 7 elements, which is considered the maximum number it
can contain according to UX rules. The most relevant elements are located at the beginning
of the navigation menu: What we do, Partners and Use Cases. Then, the user can find at
the end News, Events, Results, and Contact.

The What we do page contains an image and a text with a brief explanation of the project
objectives, mission and expected impact. Partners, Use Cases, News, and Events have a
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similar format. The main used elements are boxes with images of the different sections and
links that lead to the partners, use cases, news and events, respectively.

Partners page, shown in Figure 4, shows a text with the partner's name, and an embedded
link in the partner name to their official websites. Use cases, shown in Figure 5, contains a
link that leads to a subpage that details what the case study is about. In this case, the full
box includes an image, the case number and a short text description.

News page displays five press releases related to the project written by our partners
Johannes Kepler University Linz, Åbo Akademi University, Instituto Tecnológico de
Informática, Universitat Oberta de Catalunya and Mälardalen University. At the moment,
Events shows the eight conferences where AIDOaRt has been involved, either by
organizing or by attending them. The data provided is the conference name and date, the
participants of the consortium who attended, and a link to the agenda. Under Results, the
user can access and download the different outputs of the project; Publications,
Deliverables, and Dissemination Material. The page includes three subpages that lead
directly to a list of publications, deliverables and dissemination materials that include links
to wonload those documents. Finally, in Contact, the user can find the contact email of the
project, links to the Twitter, Facebook and LinkedIn AIDOaRt channels, the contacts of the
Project Coordinators and a simple form to get in touch with us.

Figure 4: Partners Information Boxes
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Figure 5: Use Cases Information Boxes

3.4.1.2  Website analytics

The project’s website has been designed to be the main communication channel
between the consortium and the public. In this regard, indicators were set to monitor basic
performance data at the beginning of the project; however, since the website is a
subdomain of the University's website, the traffic analysis becomes more complex.

The analysis is performed through Google Analytics of the University's page, filtering by
the short name of the project "AIDOaRt". In this way, it is understood that the traffic results
correspond to topics related to the project. The indicator set in the first report was to have
1000 unique visits per year. The number of unique visits to the website was, 2998 in the
last year period, so the indicator has been more than fulfilled.

For the following period, we will add three more indicators provided by Google Analytics:
the number of visits to the website, the bounce rate and the average time on the
website. The results for the following period are also analysed in this report to provide a
basis of comparison for the analysis. These are shown in Figure 6. The number of the
visits to the website differs from the number of the unique visits in that it considers
repeated visits. This is important to see how many people come back to the webpage,
comparing it with the unique visits. The bounce rate is the percentage of people who enter
the web page and stay for less than 30 seconds, and do not perform any action, i.e., they
enter a page related to the project, and the page has not shown something relevant that
makes them stay or act. The average time on the page indicates how long visits to the
website last, on average, as a measure of relevance of the content. From February 2021 to
February 2022, the total number of visits was, 4770. The bounce rate is 83%, which is
considerably high, and thus a not good indicator. Generally speaking, we consider a 30% or
less bounce rate as a very good indicator, around 50% as an indicator that something has
to be improved, and over 60% as a bad percentage. Finally, the average time on the
webpage is 59 seconds.
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Figure 6: Website KPIs 2022

In general terms, the results of total and unique visits are good; however, we aim to
improve them for next year by a moderate percentage up to 6000 and 4000 respectively,
as shown in Figure 7, which will allow us to maintain a good volume of visits to the project.

Regarding the improvement of the bounce rate, we propose some actions to be
implemented in section 3.4.1.4 to lower this indicator, such as the use of sliders and
banners with internal links, and incorporating cross-browsing resources, among others.

For the time spent on the page, we aim to increase it by an average of 6 seconds by
implementing improvements in the design and interactivity of the page. Together with the
actions suggested in the optimization of the web, in section 3.4.1.4.

Figure 7: Website KPIs 2023

3.4.1.3  Website SEO analysis

SEO is the acronym for Search Engine Optimization, and it refers to the practice of
orienting our website to rank higher on a search engine results page (SERP) with the
finality to obtain more traffic. The aim is typically to rank on the first page of Google
results for search terms that mean the most to our target audience. SEO can be found
both On-Page and Off-Page. Within the On-Page SEO we work on the contents of the
website and its internal optimization, while on the Off-Page SEO we put into practice
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techniques focused on obtaining external links pointing to our website to improve our
positioning. Nowadays, in a digitalized world, SEO is essential to make websites more
visible and reach our desired audience. For this reason, an initial SEO analysis has been
carried out with the aim of increasing organic traffic.

Within SEO Off-Page, we find a key term that indicates the health of our website, the link
building strategy. Link Building is the process of acquiring links from other websites to our
website. Within the link building strategy, we can identify three types of links:

- Internal: links that link one page on our website to another page on our website,
never leaving the same domain.

- External: links that are linking a page that’s on our website to a page that’s off our
domain.

- Backlinks: the opposite to external links, links from outside domains that point to
pages on our domain, essentially linking back from their domain to ours.

Linked to this term, we find the Domain Authority (DA), a metric that measures how
successful a site is when it comes to search engine results, on a scale from 0 to 100. The
DA score is based on the number of backlinks, referring domains, organic search traffic,
and other data. An optimal DA would be from 50, in the case of AIDOaRt it is 21, so it is
quite low. For the next deliverable, a score of Domain Authority of between 30-40 has
been set. This increase will be due to an increase in traffic volume, amount, and diversity
of links thanks to the actions mentioned in point 3.4.1.4.

Regarding the backlinks, currently, we have a total amount of 107. This is not a bad
figure, but work needs to be done to increase the quantity and quality of these to become
more relevant to Google eyes. For the next deliverable, a total amount of 120 backlinks
has been set.

Within SEO On-Page, we have used an analysing tool to get an overview of the current
situation and identify areas for improvement. As shown in figure 8, the areas where we are
best placed are Links, Usability and Performance, while we should take action and
prioritize On-Page SEO and Social. The actions to enhance the SEO appear listed on
section 3.4.1.4.

Figure 8: Audit Results Carried on www.seoptimer.com for www.aidoart.eu

22

AIDOaRt Project nr. 101007350

http://www.aidoart.eu


3.4.1.4  Actions to be implemented and KPI’s

In this section, we provide a table detailing the actions that will be carried out over the
coming months on the website. Moreover, we will also include in a table the KPI's
mentioned in the previous sections, which will help us to better visualize the progress of
the project throughout its lifetime.

In Table 5 you can find the different actions are ordered by area of improvement, next to
the item it belongs, the element to improve and the action that will be followed.

Area Item Improvement
Aspect

Action Point

Website
Structure

Format Line The information
boxes vary in format
between the different
pages of the website.

Define and
implement a format
line for the
information boxes
on the website.

Website
Structure

Web Design Pages lack
interactive or
dynamic elements.

Include images,
videos, sliders and
different dynamic
and interactive
elements.

Website
Analytics

KPIs The established
indicators do not
match the
information provided
by the analysis tool.

Establish as
indicators the total
visits, the bounce
rate and the
average time of
visits on the
website.

On-Page
SEO

Title Tag Title tag length is 7,
which is under the
recommended
minimum length of
10.

Title tag will be
between 10 and 70
characters.

On-Page
SEO

Meta Description Tag Our page is missing
a meta description
tag

A meta description
tag will be added.

On-Page
SEO

H1 Header Tag Usage The page has more
than 1 H1 Tag

Choose one H1 Tag
to show what the
content of the page
is about.
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On-Page
SEO

Keyword Consistency Our page main
keywords are not
distributed well
across the important
HTML tags.

Our page content
will be focused
around particular
keywords we would
like to rank for.
These keywords will
be distributed
across tags such as
the title, meta
header tags and
menu.

On-Page
SEO

Amount of content Our page has a low
volume of text
content.

We will increase the
text content
volumes. For
instance, a
description of the
roles of each
partner in the
project will be
added.

On-Page
SEO

Image Alt Attributes We have images on
our page that are
missing Alt attributes,
that is the text
describing the image.

We will include the
Alt attributes to the
missing images

On-Page
SEO

Noindex Tag Test Our page is using the
Noindex Tag which
prevents indexing.

We will index all
pages in our site

On-Page
SEO

Schema.org Structured

Data

Our page is not using
Schema.org, which
helps Search
Engines understand
your site better and
provide rich snippets
directly in their
search results.

Analyse the
feasibility of using
scheme.org and
implement it.

Social Facebook Open Graph

Tags

Facebook Open
Graph Tags, to
control what content
is shown when a
page is shared on
Facebook, is not
implemented.

Analyse the
feasibility of using
Facebook Open
Graph Tags and
implement it.

Social Twitter Activity The level of followers
is low.

Increase the
number of followers
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Social Twitter Cards This structured data,
that controls the
content shared, is
not implemented.

Implement Twitter
cards.

Links External and internal Links The amount of
internal and external
links is low.
Moreover, we
identified some
broken links (Error
404) and links that
are not indexed
within our website.
Links to partner’s
websites are not
correctly embedded.

Increase the amount
of internal and
external links in our
website. Fix the
errors and make
sure relevant links
are indexed.

Links Backlinks The amount of
backlinks is low

Improve the
diversity and
number of backlinks

Table 5: AIDOaRt Website Action Points

In Table 6 we have listed the KPIs that we have considered most relevant to quantify the
success of the project website. Next to it, there is the current value by M12 and the KPI
set for when we submit deliverable D6.4 in month 24.

KPI Current value at M12 KPI set for M24

Website visits 4770 6000

Unique visitors 2998 4000

Bounce rate 83% 75%

Average time on website 59s 65s

Domain Authority 21 30-40

Nº of backlinks 107 120

Table 6: AIDOaRt Website KPIs

3.4.2. Social media
Social media is a powerful and favourable tool of communication as, during the past
decade, a significant amount of people have moved away from classical forms of
information towards new social media channels. The short and interactive form of social
media creates a powerful tool for engaging many people at the same time. Towards this
approach, the AIDOaRt project has established and maintained three social media pages,
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LinkedIn, Twitter, and Facebook. This section presents and summarises the main
achievement of those social platforms and highlights some aspects of our performance. In
deliverable 6.1 we set as a KPI that post updates should be done bi-weekly. We can
ensure that during the last months this KPI has been met, and our presence in social
media has been very active, in LinkedIn, Twitter and Facebook.

3.4.2.1 LinkedIn Page

The most considerable business social media is LinkedIn. It is the preferred social media
platform for industrial professionals, companies, and researchers. The AIDOaRt
consortium has created and maintained a LinkedIn page since the first month of the project,
as shown in Figure 9. Thus, the media is used to share and disseminate the project’s
results, news, and deliverables. Furthermore, the project's outreach is maximised by
creating an extensive network with the combination of the project's and partners' social
networks. At the current moment, we have a total of 122 connections in the profile and
133 followers on the company’s project page, which appears down below.

Figure 9: AIDOaRt LinkedIn Page
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Thanks to the analytics from LinkedIn, we can get an overview of the profile performance
by checking several key metrics, such as visits, impressions, and engagement rate. The
first one, which is shown in the graphic below, refers to the organic page traffic we got over
the period from April 2021 to January 2022. There was a peak of almost 250 visitors in the
first month of the project, followed by a sharp decline, and a more stable period between
July and January, where monthly visits are around 50.

Figure 10: LinkedIn Page Visits

Two aspects that can be highlighted from these visitors are the job function and the
location. Regarding the first characteristic, around half of our visitors come from
education, engineering and research sectors. Moreover, the traffic comes from
European countries, mainly Sweden, France, and Italy. These two features match with the
project partners' profiles, since they are the most prominent supporters in social channels
at this stage.
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Figure 11: Demography of LinkedIn Visitors

Now that we have an idea of who our audience is today, let's analyse two key social media
metrics: impressions and engagement rate. The first one refers to the total number of
views that a publication receives, and the second would be the percentage of interaction
(Clicks, Likes, Shares, Comments, Follows) with that publication, being calculated as
Interactions/Impressions.

We can state that, in terms of monthly impressions, we have remained stable between
the 1.000 and 2.000 views, having a peak in November 2021 of almost 3.000 views. This
peak in November is due to a publication of the AIDOaRt Swedish Cluster meeting which
got 1.655 views. The other two posts that were very successful, with 932 and 820
impressions, are a brief summary of Work Package 1 about Architecture Specification and
the AIDOaRt Kick-Off meeting.
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Figure 12: Monthly Impressions of LinkedIn Page

In terms of engagement rate, we find a percentage that ranges between 5% and 10%, as
shown in Figure 13. This is a very good figure since an engagement rate between 3.5%
and 6% is considered high, and above 6% is a very high engagement rate.

Figure 13: Monthly Engagement Rate of LinkedIn Page
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3.4.2.2 Twitter Page

The Twitter Page of the Project, shown in Figure 14, was created in February 2021, at the
same time as the LinkedIn page. Both platforms have been used for a similar purpose , but
they disseminate project’s outcomes in different time frames. LinkedIn is used for a slower
but more methodical interaction with the users, while Twitter targets the audience in a
shorter time frame.

Figure 14: AIDOaRt Twitter Page

Twitter analytics doesn’t show as detailed information as LinkedIn, which makes sense due
to the goals this social network aims, that is mostly dissemination. The account was
created in June 2020, and up to date there are 98 followers, while we follow an amount
of 94 accounts.

Figure 15 shows the Twitter impressions and profile visits for the last 91 days, between
December and March, with a total of 2900 impressions and 23 tweets, and a correlation
between tweets and number of impressions, as expected.
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Figure 15: AIDOaRt Twitter Impressions and Posts

Figure 16 shows five engagement indicators for the last 91 days, the same period of Figure
15. Engagement rate is 1.3%, which is considered a very good rate. This includes different
interactions with tweets, such as clicks, retweets, replies, follows and likes, for which details
are provided in the same figure.

Figure 16: AIDOaRt Twitter Engagement Indicators

Therefore, despite having a low number of followers, they are an audience for whom the
content is relevant and who interact with it.

Following the same line, we review in Figure 17, the tweets with the highest number of
impressions, to take into consideration when making publications. It is advisable to carry
out periodic reviews of the results, in a monitoring document of the different social
networks, in order to make the necessary modifications to improve the indicators.
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Figure 17: AIDOaRt Tweets with the Highest Number of Impressions

In the same way, it would be beneficial to perform a target audience analysis within the
different social networks, in order to identify different profiles, such as those who can follow
us and those who share us, to generate engagement actions.
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3.4.2.3 Facebook Page

The Facebook Page of the Project, shown in Figure 18, was created in March 2021, after
setting up the two other channels. At the current moment, the project profile has 23
followers. Due to the attributes of Facebook, the target audience of the project is not the
main user of Facebook, compared to the LinkedIn and Twitter ones.

Figure 18: AIDOaRt Facebook Page
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In this section, we analyse the results of AIDOaRt on facebook. Reach is the first metric,
which indicates the number of people who saw any content on the page, or about the page,
including posts, stories, ads, social information, and more.

As shown in Figure 19, the reach has been 1143 people, the vast majority concentrated
after the creation of the page, between May and July 2021. After that, the reach has been
almost completely lost, even though it has been constantly published.

Figure 19: AIDOaRt Facebook Page Reach

The second indicator is the number of times the AIDOaRt page was viewed. Likewise, page
views have been 213, almost all of them concentrated in the period between March and
May 2021. This can be seen in Figure 20 below.

Figure 20: AIDOaRt Facebook Page Visits

Finally, the third indicator is the number of likes on the page. As can be seen in Figure 21,
to date the page concentrates 21 likes.
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Figure 21: AIDOaRt Facebook Page Likes

To date, 70 posts have been published, of which only 12 have exceeded 30 views, and 9
have exceeded 80 views of reach. Of these, 7 were between May and July 2021, after the
launch of the Facebook page, as shown in Figure 22.

Figure 22: AIDOaRt Facebook Page Posts With Over 80 Views

All these results are considered low, so it is necessary to analyse the continuity of the
project in this social network, concentrating efforts in networks more related to the project,
or reformulate the strategy.
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3.5 Marketing Material

3.5.1 Project brand identity
The project identity was created at the initial stage of the project. The three main colours
were chosen as the colour palette to guide the visual system. The design of the logo,
website and marketing materials are based on the colour palette (in Figure 23) and to be
developed into several variations.

Figure 23: AIDoaRt Colour Palette

As shown in Figure 24, the logo has been produced into coloured and monochrome
versions to satisfy the needs under different scenarios.

Figure 24: Project Logos

The design of the website (as shown in Figure 25) also follows the visual system to keep
consistency.
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Figure 25: Hero Banner of the Website

3.5.2. Project presentation and poster

The project’s highlights were summarised by the project presentation and poster that are
intended to offer an overview of the project to the audience on different occasions.

The presentation is a catching way to promote the project in different scenarios like
technical events, business pitch, etc. It is a substantial part of the dissemination work as
well as the exploitation work. The face to face (even online meeting) engagement with the
audience creates a direct communication channel where all the questions get answered in
time and the potential stakeholder and exploitation opportunity can be identified as well.
The presentation in PDF can be found on the website.

The poster carries the general information about the project and it was developed into the
softcopy and the printed versions. The softcopy version will be shared on the website and
social media, while the printed version is used to attract potential stakeholders at physical
locations where you have a “captive audience”:

● Campus or office area;
● Conference or events;
● Exhibitions;
● Classrooms where trainings or courses about the project are conducted;
● Brokerage Events;
● Pitch Events;
● Trade Fairs.

The poster is a one-page overview of the project’s important information, where key points
are emphasised concisely, as shown in Figure 26. The purpose of the poster is to provide a
summary of the project to any potential stakeholder that is possibly interested in the
project’s topics and outcomes, with a simple and clear design format. The components of
the poster are the following: What is AIDOaRt (Including the aim, the highlight of the
project); Coordinator information, that offers a direct contact way to potential stakeholders;
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partners information; project basic information and expected impacts. The colour of the
poster follows the theme palette of the project, to present in a concise way. This poster can
be downloaded from the website.
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Figure 26: Project Poster
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3.5.3. Press Release
There are six press releases that have been published during the first year of the project.
All of them can be found on the website and are summarised in Table 7.

Provider Date Content Type Status Link

MDU 04/15/2021 Press release Published

https://www.aidoart.eu/en/malar
dalen-university/articles/2021/ap
ril/ai-project-leads-to-better-safe
r-and-more-sustainable-consum
er-products

UOC 07/05/2021
Press release (in in
Spanish) Published

https://www.uoc.edu/portal/es/ne
ws/actualitat/2021/116-investiga
cion-software.html

ABO 03/05/2021
Short news article
(in Swedish) Published

https://www.hbl.fi/artikel/abo-aka
demi-deltar-i-stort-forskningsproj
ekt-om-artificiell-intelligens/

ITI 22/07/2021
Short news article
(in Spanish) Published

https://www.iti.es/proyectosidi/ai
doart-ai-augmented-automation-
for-efficient-devops-a-model-bas
ed-framework-for-continuous-de
velopment-at-runtime-in-cyber-p
hysical-systems/

JKU 01/05/2021
Web Page on
Institute Website Published https://se.jku.at/aidoart/

SOFT 15/01/2022

Article on AIDOaRt
project published on

the HiPEACinfo65

Magazine at
http://bit.ly/HiPEACi
nfo65 at page 33 Published

https://twitter.com/alebagnato/stat
us/1488873654075154433?s=20&t
=_gTizoBbqplUF8uRWkkG1g

Table 7: Press Releases

40

AIDOaRt Project nr. 101007350

https://www.aidoart.eu/aidoart/news
https://www.aidoart.eu/en/malardalen-university/articles/2021/april/ai-project-leads-to-better-safer-and-more-sustainable-consumer-products
https://www.aidoart.eu/en/malardalen-university/articles/2021/april/ai-project-leads-to-better-safer-and-more-sustainable-consumer-products
https://www.aidoart.eu/en/malardalen-university/articles/2021/april/ai-project-leads-to-better-safer-and-more-sustainable-consumer-products
https://www.aidoart.eu/en/malardalen-university/articles/2021/april/ai-project-leads-to-better-safer-and-more-sustainable-consumer-products
https://www.aidoart.eu/en/malardalen-university/articles/2021/april/ai-project-leads-to-better-safer-and-more-sustainable-consumer-products
https://www.uoc.edu/portal/es/news/actualitat/2021/116-investigacion-software.html
https://www.uoc.edu/portal/es/news/actualitat/2021/116-investigacion-software.html
https://www.uoc.edu/portal/es/news/actualitat/2021/116-investigacion-software.html
https://www.hbl.fi/artikel/abo-akademi-deltar-i-stort-forskningsprojekt-om-artificiell-intelligens/
https://www.hbl.fi/artikel/abo-akademi-deltar-i-stort-forskningsprojekt-om-artificiell-intelligens/
https://www.hbl.fi/artikel/abo-akademi-deltar-i-stort-forskningsprojekt-om-artificiell-intelligens/
https://www.iti.es/proyectosidi/aidoart-ai-augmented-automation-for-efficient-devops-a-model-based-framework-for-continuous-development-at-runtime-in-cyber-physical-systems/
https://www.iti.es/proyectosidi/aidoart-ai-augmented-automation-for-efficient-devops-a-model-based-framework-for-continuous-development-at-runtime-in-cyber-physical-systems/
https://www.iti.es/proyectosidi/aidoart-ai-augmented-automation-for-efficient-devops-a-model-based-framework-for-continuous-development-at-runtime-in-cyber-physical-systems/
https://www.iti.es/proyectosidi/aidoart-ai-augmented-automation-for-efficient-devops-a-model-based-framework-for-continuous-development-at-runtime-in-cyber-physical-systems/
https://www.iti.es/proyectosidi/aidoart-ai-augmented-automation-for-efficient-devops-a-model-based-framework-for-continuous-development-at-runtime-in-cyber-physical-systems/
https://www.iti.es/proyectosidi/aidoart-ai-augmented-automation-for-efficient-devops-a-model-based-framework-for-continuous-development-at-runtime-in-cyber-physical-systems/
https://se.jku.at/aidoart/
https://twitter.com/alebagnato/status/1488873654075154433?s=20&t=_gTizoBbqplUF8uRWkkG1g
https://twitter.com/alebagnato/status/1488873654075154433?s=20&t=_gTizoBbqplUF8uRWkkG1g
https://twitter.com/alebagnato/status/1488873654075154433?s=20&t=_gTizoBbqplUF8uRWkkG1g


4. Standardisation Actions and Future Plans

4.1. Ongoing and Realised Efforts according to the Proposed Plan

Along this period, partners of AIDOaRt have been working in the standardisation efforts for
MARTE and SysML, two of the modelling standards mentioned in the proposal. A ballot
with resolutions for SysML has been recently approved and another one for MARTE is in its
way.

The efforts done on SysML encompass two related specifications: SysML 1.7 and the
denominated SysML V2. In the context of SysML V2, the main technical efforts, reported by
AIDOaRt partners, are in the definition of a Precise Semantics for SysML modelling
elements so that the UML Profile for SysML V2 becomes compatible with legacy elements
of SysML 1.x. In the context of the SysML 1.7 Revision Task Force, the efforts are done in
the resolution of pending issues and the ongoing discussions towards its final report
(planned for Q3 2022).

The efforts in the context of MARTE 1.3 are mainly centred in the resolution of pending
issues and the preparation of a ballot with most of them already resolved. This is
envisioned to be finalised for the June 2022 technical meeting of the OMG.

4.2. Future Plans

The plans for the incoming months include the following:

● send a questionnaire to all AIDOaRt partners exploring their intentions to pursue

any contribution to or adaptation of standardisation efforts, either at the OMG or in

the context of other standardisation bodies;

● coordinate actions with other OMG members to propose and get a new version of

MARTE, completing the issuing of an RFP for MARTE 2.0. The idea here is not only

the adaptation and improvement of MARTE, but its construction in accordance with

the novel underlying infrastructure that is brought into the scene by KerML, the

formalisation infrastructure of SysML v2.
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5. Related Projects

In Task 6.5, that regards the collaboration with ICT Projects, we intend to cooperate with
other research projects that work on related topics by co-organizing workshops, sharing
dissemination opportunities and enabling cross-project information flow on interesting
results between projects. To do so, a list of potentially related projects has been collected
and will be maintained and extended over the remainder of the project.

AIDOART Related Projects
Table 8: AIDOaRt Related Projects

We plan to establish an interest group between the projects, where representatives of the
projects meet online around every three months to exchange opportunities for cooperation
and establish connections that work on those opportunities between the regular meetings.

First contacts to do so have already been established, more will follow in the coming
weeks.
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